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CONTRACT CONCEPTS

2001-2002 FISCAL YEAR 


	Division/Office:  Special Waste
	Concept No.  45 

	Requestor/Primary Contact:  Anna Ward
	Fund:  Oil

	Estimated Contract Amount: $57,774
	Strategic Plan Goal No. 3 

	Title:  California Coastal Commission Interagency Agreement

	Brief description and justification of services needed: 

An Interagency Agreement (IAA) with the California (CA) Coastal Commission (Commission) will add to the educational component of the Boating Clean and Green Campaign (Campaign) for the fifth year and Phase III of the program.  During Phase III, the Commission will continue to provide outreach and education to the boating community throughout the State.  Funding from the Board will contribute five thousand more boater kits (to the 35,000 already distributed) that include a 100% recycled material tote bag, an oil absorbent pad, a plastic binder card with used oil management information, and a floating keychain with the recycle oil message on it.  The kits will be distributed at boat shows and for Dockwalker outreach.  A new education information section will be added to the Earth’s 911 website.  This information will be advertised within a new boater brochure that will include a reminder for boaters to recycle used oil and oil filters and to properly dispose hazardous wastes and to promote 1-800-CLEANUP as a resource for finding facilities that provide environmental services for boaters.  Technical assistance tasks for Phase III will include covering some of the costs (facility rental, invitation printing and mailing) to conduct several workshops to disseminate information to marina operators on best management practices.  This will include providing information on clean marina operation, new technologies for clean marinas and covering the regulatory framework for operating a clean marina. 

The Commission will continue to act as the facilitator for the Northern CA Chapter of the CA Clean Boating Network and will develop the Northern CA insert for the Changing Tides Newsletter produced by the Santa Monica Bay Restoration Project. 

Funding for this phase of the Campaign would augment already dedicated funding from the Commission for $51,000, and a grant from the US Environmental Protection Agency for $79,177.

	Justification for Personal Services [GC 19130 b]:  

Through this IAA, the Board will enhance the existing efforts of another State Agency to conduct outreach cost-effectively and efficiently to the boating community throughout the State.  

	Date services need to begin and why:
The current Commission IAA ends December 31, 2001.  Commitment to additional funding will assist the Commission in continuing the outreach without an interruption in their program.
Impact if this date is not met:  

The Board would not be able to perform outreach activities to the many marinas and boaters in many areas of the state in a cost efficient manner.  

	Which Priority Team/Strategic Plan goal will be met and how?

This Contract supports Goal 3 of the 1997 Strategic Plan to ensure compliance with Waste Management Statutes and regulations while maximizing protection of public health and safety and the environment.  Since 1997, the Commission has met the Board’s objectives to provide focused education, training and technical assistance, while building an information network on waste management practices and infrastructure.  They have provided and supported statewide and local public outreach and education programs that promote recycling and proper management of CA generated wastes that require special handling.  

This Contract will continue to meet Goal 3 of the proposed 2001Strategic Plan to educate the public to better understand and participate in Resource Conservation and Integrated Waste Management Strategies with the objectives to increase the level of environmental education and technical assistance support provided to all Californians about Resource Conservation and Integrated Waste Management Strategies.  

	Detailed estimate of individual tasks/costs for these services and how costs were determined:
Costs are based on prior costs for similar work; $26,274 for personnel and travel; $33,500 for Dockwalker trainings, workshops, and purchase and printing of tidebooks, newsletter inserts and brochure. 
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