stakeholder workshop

electronic waste administrative regulations (sb 20)

regulatory issue:  consumer information
	I.  issue
	Manufacturers of covered devices will be required to provide consumer guidance regarding opportunities to manage those devices at the end of their useful life.  At issue is specificity around access to this information and the breadth of guidance to be provided.

	II.  relevent statute
	Section #:  PRC 42465.2.  (a) (2)

	
	42465.2.  (a) On or before July 1, 2005, and at least once annually thereafter as determined by the board, each manufacturer of a covered electronic device who sells those devices in this state shall do all of the following: 

…

(2) Make information available to consumers, that describes where and how to return, recycle, and dispose of the covered electronic device and opportunities and locations for the collection or return of the device, through the use of a toll-free telephone number, Internet Web site, information labeled on the device, information included in the packaging, or information accompanying the sale of covered electronic device.


	III.  approach #1
	Description
Manufacturers, either individually or in association, should provide a readily accessible “durable” source of up-to-date consumer information that can deliver product disposition guidance at the time a consumer needs this information.  Information should direct consumers either directly to appropriate disposal opportunities, or to another reliable source of this information (third party?).  Information should apply to a manufacturer’s “legacy” products currently in use by consumers.   Information should also cover any necessary safe handling procedures.

	
	Assumptions

Statute provides a number of options for manufacturers to provide consumer information.  However, some options, such as “information included in the packaging”, may not be available to the consumer at time of disposal, or the accuracy may be affected by the passage of time.  Approaches that maximize the timeliness of the guidance would be most useful to consumers.

	
	Advantages

Real-time information from reliable sources is what consumers need to best manage devices at end-of-life.  Web-based, retailer provided, or toll-free phone available guidance is preferred to disposable guidance on packaging

	
	Disadvantages

Some manufacturers may not remain in business when product disposal becomes an issue, and therefore may not be available to provide consumer guidance.


Continued on next page…
	IV.  approach #2
	Description

All manufacturers of covered devices must individually maintain up-to-date information on convenient product disposal opportunities and supply that guidance to California consumers through a full range of easily accessible methods to ensure proper device management.  Information should apply to a manufacturer’s “legacy” products currently in use by consumers.   Information should also cover any necessary safe handling procedures.

	
	Assumptions

Some manufacturers may opt to provide consumer guidance solely via packaging that will quickly become obsolete information, or be tempted to simply refer to or rely on information provided by someone else in an attempt to fulfill statutory requirements.  Fulfillment of individual responsibility must be ensured.

	
	Advantages

In addition to convenient disposal information, manufacturers can tailor the quality of consumer information above and beyond minimum requirements to “add value” for their customers.

	
	Disadvantages

Tracking convenient opportunities for all California consumers will be a challenge if performed by each manufacturer individually.


	V.  approach #3
	Description

Enact no regulation at this time regarding consumer information.  Instead rely upon statutory requirements for direction.  Resort to regulation only if State deems manufacturer performance is inadequate.

	
	Assumptions

The statutory language is fairly clear and provides range of options.  It is in a manufacturer’s (and retailer’s) best interest to provide quality information to consumers.  State can impose requirements if deemed necessary.

	
	Advantages

Allows for performance by manufacturers (as well as retailers) without burden of regulation. 

	
	Disadvantages

Risk of inconsistent performance.
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