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VIA ELECTRONIC MAIL
climatechange(@calrecycle.ca.gov

Teri Wion

California Department of Resources
Recycling and Recovery

P.0. Box 4025, MS-13A
Sacramento, CA 95812-4023

Re: Comments on Proposed Mandatory Commercial Recycling Regulations
Dear Ms. Wion:

We are submitting these comments on behalf of the Contract Services
Administrative Trust Fund (Contract Services), a non-profit organization that administers
a variety of programs for the benefit of the motion picture and television industry,
Contract Services congratulates California on being one of the first states in the nation to
enact a statewide program to reduce greenhouse gas emissions by diverting commercial
solid waste from landfills, Contract Services strongly supports commercial recycling but
urges CalRecycle to adopt a regulation that recognizes the difficulty of recycling at
remote locations and which will allow for flexibility to accommodate the entertainment
industry’s current successful recycling programs.

Contract Services works closely with the Motion Picture Association of America,
Inc. (MPAA)1 and the Alliance of Motion Picture & Television Producers (AMPTP)2,
which have worked with the entertainment industry for over 20 years to reduce waste and
encourage recycling. The MPAA and AMPTP’s Solid Waste Task Force (SWTF) is
comprised of representatives of the major studios and television networks and was

I The Motion Picture Association of America, Inc. (MPAA) serves as the voice and advocaie of
the American motion picture, home video and television industries from its offices in Los Angeles and
Washington, D.C. Its members include: Walt Disney Studios Motion Pictures; Paramount Piciures
Corporation; Sony Pictures Entertainment Inc.; Twentieth Century Fox Film Corporation; Universal City
Studios LLC; and Warner Bros. Entertainment Inc,

2 Since 1982, The Alliance of Motion Picture & Television Producers (AMPTP) has heen the
primary trade association with respect to labor issues in the motion picture and television industry. The
AMPTP negotiates 80 industry-wide collective bargaining agreements on behalf of over 350 motion picture
and television producers (member companies include studios, broadcast networks, certain cable networks
and independent producers),
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formed in the early 1990s, following the passage of Assembly Bill 939, to address
resource conservation and reduce solid waste being sent to landfills. The SWTF member
companies voluntarily implement waste diversion programs to reduce the environmental
impact of solid waste, as well as assist local government in meeting the mandates of AB
939, SWTF members meet regularly to collaborate on creating additional progressive
environmental programs for the entertainment industry.

The industry’s waste reduction and recycling program has been very successful.
In a Press Release dated August 20, 2011, the MPAA reported that

the major motion picture studios collectively prevented more than 40
million pounds - or 66 percent - of their studio sets and other solid waste
from entering landfills last year. That percentage ... is consistent with
2009 levels, and remains the highest figure ever reported by the studios
since they began voluntary waste reduction mandates 20 years ago.

A copy of the full Press Release, which includes examples of recycling programs
at the various studios, is attached to these comments.

The proposed regulation would not appear to provide any compliance issues for
studio operations, but Contract Services is concerned that any regulation that is adopted
recognize the logistical problems that may be encountered in location shooting. Location
shooting occurs at a location away from studio operations for a short period of time, often
a single day. Location shooting can also occur at remote locations that pose additional
logistical issues. Studios typically attempt to recycle waste generated during location
shooting but at some locations it can be difficult to find a waste vendor that can perform
the required source separation. We request that the definition of “business” be amended
to exempt from the requirement to contract with a waste hauler with mixed waste
processing for waste generation that occurs off-site or that is short-term in duration.

Please call if you have any questions.

Very t/ ly yours,

{

haron Rubalcava

ALSTON & BIRD LLP

}
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MOTION PICTURE ASSOCIATION OF AMERICA, INC.

FOR IMMEDIATE RELEASE
Aprl 20, 2011

ENVIRONMENT PLAYS A STARRING ROLE IN STUDIO

INITIATIVES

Creative Initiatives Reduce Energy Usage and Prevent 40 Million Pounds of
Waste from Entering Landfills

JOS ANGELES —In observance of Farth Day, the Motion Picture Association of America, Inc.
(MPAA) today announced that the major motion picture studios collectively prevented morte than
40 million pounds - or 66 percent - of their studio sets and other solid waste from entering landfills
fast year, That percentage, according to the Solid Waste Task Force, 2 joint program of the MPAA
and the Alliance of Motion Picture and Television Producers {AMPTP), is consistent with 2009
levels, and remains the highest figure ever reported by the studios since they began voluntary waste
reduction mandates 20 years ago.

“Through a sustained commitment to a vatiety of new and ongoling creative initiatives, the studios
are changing procedures across alt aspects of their operations to reduce their environmental
footprint,” said Senator Chris Dodd, Chairman and CEO of the MPAA. “From green building
designs that promote energy efficiency; employee incentive programs; waste reduction measures
across the production process; and a sustained commitment to promoting consumer awareness, the
studios are continuing to lead the way and defining best practices for business around the world.”

Over the past year, the studios have concentrated their efforts on dramatically reducing single-use
and five-galion bottled water consumption on the studio lots, sets, and offices. Every year, literally
tons of un-recycled water bottles wingd up clogging landfills and harming our ecosystem. Because
plastic is non-biodegradable, bottles end up breaking up into smaller fragments which absorb toxins
and contaminate soil and waterways. The studios’ efforts to reduce bottled water consumption has
led to positive environmental impacts by eliminating waste from landfills, as well as reducing
transportation related emissions from water bottle delivery services.

The following are highlights of the studios’ 2010 environmentally friendly initiatives:

Disncy
¢ Disney’s new 2010 Corporate Citizenship Report (www.disncy.com/citizenship2010) reflects
company-wide progress toward goals to minimize the studio’s environmental footprint, as
well as to inspire kids and families to take action for the planet, including a signature




Fox

program, Disney’s Friends for Change (FIFC). On the FEC website, kids around the world
can make personal action pledges to help the environment. Since the FFRC’s launch in 2009,
over 3.5 million kids have committed to help save water, reduce waste, protect habitats and
save energy in thelr communities.

One of Disney’s goals is to eliminate the use of disposable water bottles company-wide in all
offices and production sets. Between 2009 and 2010 water bottle purchases at the Disney
corporate offices and The Walt Disney Studios have declined 30%.

Walt Disney Studios Motion Pictare Production introduced a new full-time position in 2009,
the Environmental Steward, to each of the studios’ live-action feature film crews. The
Steward is charged with implementing recycling, reuse and best practices across the myriad
of crafts on the set. On the set of Jobn Carter of Mars, the Finvironmental Steward distributed
reusable water bottles to support the film’s goal of being a “case-free” show and motivared
the crew to be green by giving special prizes for the best environmental effosts. In an effort
to affect positive change beyond the life of the production, the Environmental Steward
convinced a local waste vendor to continue recycling programs after production had ended.

Disneynature’s African Cats opens Friday April 22, Harth Day 2011, As of April 11, advance
ticket sales for opening week totaled $1.7 million. Thanks to the “See Afpican Cats, Save the
Savanna” initiative, Disneynature’s pledge to make a contribution in honor of everyose who
sees the film opening wecek already translates to the protection of more than 9,500 acres of
savanna within Kenya’s Ambosell Wildlife Corridor. “Sce African Cats, Save the Savanna”
continues Disneynature’s conservation efforts, beginning with its first release, Farth (2000),
which helped support the planting of three million trees in Brazil’s Atlantic Forest, The
program in support of Oceans (2010) helped establish 40,000 acres of marine protected areas
in the Bahamas, which contain miles of vital coral reef,

In March, Fox parent News Corporation announced the achievement of a major
sustainability milestone, becoming the first carbon neutral global media company. To meet
this target, set in 2007, News Corporation pursued a three-pronged strategy: first,
implementing energy efficiency initiatives within company operations; secondly, sourcing
energy from renewable sources; and, finally, supporting catbon credit projects around the
wortld. In conjunction with the achievement, the company set forth a new long-term
sustalnability vision to guide its future efforts: grow the business without growing its carbon
footprint; power the company's operations with clean electricity; minimize solid waste to
landfill from production operations; and continue to engage audiences on sustainability
issues through partnerships and content of the highest caliber.

Twentieth Century Fox was one of 24 companies selected by the U.S. Depattment of
Fnergy (IDOT) to be part of a leading-edge initiative that provides technical assistance to
Improve energy use in commercial buildings. The program leverages public-private
partnerships to link commercial building owners and operators with multidisciplinary teams
from the DOI’s National Laboratoties, as well as private secror building experts. Fox’s
projects, which will achieve energy savings of at least 30%, involve the retrofit of two stages
on the lot for cooling and a central cooling plant. The retrofit is expected to be a prototype



for the future retrofit of all the stages on the lot and will serve as a model for other
companies.

As part of FOX's “Green It. Mean 1t.” campaign, the 2010 Teen Choice Awards
incorporated a host of eco-friendly elements, going well beyond standard best practices of
sustainable sourcing and recycling. The awards show went all-out in its efforts to reduce its
impact on the environment, including a red carpet made from recycled soda bottles; a living
wall of plants; clean energy innovations like solar panels powering electricity needed for the
red carpet (the panels will be donated to local schools); and POWERIeap floor pads under
the carpet that generated electricity when stepped on. In addition, energy-saving 11D and
fluorescent lighting lit the press tent area and stage, and power came from biodiesel fuel. In
conjunction with the Global Inheritance T'our Rider Program, attendees who took public
transportation to the show received 2 prize with proof of a bus or train ticket.

The Home Tree Initiative, a partnersship between the Earth Day Network and Awatar,
exceeded its one-million-tree goal for The Avatar Home Tree Initiative with the planting of
1,006,639 trees in 15 countries on six continents in 2010, The project was accomplished
through the tireless work of 17 partner organizations and the direct participation of over
31,000 individuals in the massive planting effort.

NBC Universal

[ ]

Universal Picture’s recent box office hit Hegp implemented sustainable production practices
while making the live action and animated family feature. The entire cast and crew worked
together to compost and recycle on location, preventing 34 tons of material (85% of location
set waste) from ending up in a landfill. The production provided reusable stainless steel
water bottles, preventing the use and waste of over 13,500 plastic bottles, and the sound
department used techargeable batteries, reducing battery usage by 800 batteries, Iop is the
second film from the Universal Pictures/lumination Entertainment partnership that has
had a strong environmental impact. Last summert’s animated Despicable Me, implemented a
cutting-edge cooling technology which reduced the film’s energy use by 47%.

NBCUniversal has continued its corporate commitment to drive sustainability into every
part of its business, helping to significantly reduce the environmental impact of its physical
operations, Last year the company launched the EcoOvation Awards which recognize
employees who have supported the company’s commitment to the environment by
promoting, icorporating or innovating green practices within their department and arcund
the company. The EcoOvation Awards showcase the many ways in which sustainability
cfficiency and 1nnovation techniques can make a substantive difference in every part of the
business. More than 100 employees in five countries, across 20 business units have been

recognized thus far.

Universal Media Studios and Universal Cable Production unit -which continue to integrate
sustainable practices across all of their shows - recently launched an internal “t'V Green
Competition” to promote sustainable production best practices. Crews from
NBCUniversal's network, cable, and syndication productions competed to drive advances in
green operations across their productions. The winning production, Warebonse 13 (Syfy),
mmplemented a ‘Bike to Work” contest which eliminated 217 round trips via car by crew



members; composting and recycling on stage, on location and in the office, and the donation
of leftover foed. Additionally, by transitoning to reusable water bottles and utilizing water
fiitration systemns on set, Green Screen Toronto estimated that Warehonse 13 was able to
avold the use of 80,000 water bottles. The TV Green Competitions will be heid throughout
the year, continuing sustainability awareness and recognition throughout NBCUniversal’s
television properties,

LParamount

With completion of Paramount Pictures” Post Production Building scheduled for summer
2011, this new state of the art facility will boast over 85,000 square fect of post production
sound and picture editing facilities including mix and broadcast stages, animation and 3D
ADR (Automated Dialogue Replacement) stages and will be one of the first post production
facilities in the United States with a LIEED certified interior. LEED Certification pending.

Paramount’s bottle-less water filtration systems, which were installed in 2009 across the
property, have dramatically reduced single-use and five-gallon bottled water consumption on
the studio lot. The water dispensers are situated in offices, conference rooms and The
Dining Room and have resulted in an 80% reduction in bottled water orders.

In 2010, Pararnount Pictures elected to change its annual holiday lighting on its Holiywood
lot from incandescent to LEID bulbs. This resulted in reduced electrical consumption from
43,000kwh to under 7,000kwh for the holiday period.

Paramount Pictures has completed installation of over 100 waterless urinals to replace water-
based urinals. This shift will resuit in 4,000,000 gallons in annual water savings.

Sony Pictures

Sony Pictures has achieved a solid waste diversion rate of over 90% on its Culver City lot
and adiacent buildings as part of its commitment to achieve "zero waste.” Recently, the
studio completed a closed toop system with compost created from the Jot's organic waste
composting program delivered back for landscaping and an addittenal three tons offered to
employees for home use,

Throughout the panteies on the Sony Pictures studio lot, water coolers were installed in
place of the traditional five-gallon water dispensess resulting in a savings of about $80,000
and eliminating approximately 32,000 bottles each year. Sony Pictures is also saving warter by
using lower flow faucets and toilets, waterless urinals, and drought resistant plants. In 2010, a
total of 63,149,900 gallons of water were saved by the Sony Pictures studio lot and nearby
offices.

Sony Pictures Entertainment offers employees hybrid vehicle and home solar purchase
incentive programs. These programs offer eligible employees a cash rebate on the purchase
of a qualifying hybrid vehicle, and similar programs for installing solar panels on their
residence. In addition, robust rideshare, vanpooling and flexible work arrangement programs
give employees plenty of options for clean, green commuting. Whether they are carpoolers,
bicyclists, walkers, alternative fuel vehicle drivers, or bus riders, the company supports their



actions by giving them access to studio coupons, transit pass discounts, preferred parking,
guaranteed emergency rides home, secure bike racks, showers, and more.

¢ Inadditon to “matching gift” dollars for environmental donations made by employeces, this
year, Sony Pictures faunched the Greener World Grant Program. Teams of four or more
employees can partner with an environmental organization in their community to complete a
project or learning opportunity of their choice, and then nominate that charity for a grant of
$7,500 from Sony Pictures.

Warner Bros. Entertaimment
¢ All Warner Bros. Television Group (WBTVG)-produced shows participate in waste

reduction through reuse and recycling and incorporate renewable resources such as biodiesel
and compostable Crafts Service products. Additionally, The Big Bang Theory and The Menialist
are participating in a pilot program implementing energy conservation measures that include
optimizing equipment seitings to reduce energy consumption on hiatus, holidays and during
both working and non-working hours. Throughout the season, The Mentalist has also set up
a hybrid base camp, which includes solar-powered and biodiesel-fueled generators, while on
locations. The Mentalist is the first domestically-produced television show to run a base camp
on solar energy.

o All Warner Bros. Pictures productions use a carbon calculator to measure the footprint of
each production. On-set sustainability coordinators are employed to help implement and
measure sustainable production initiatives. Based on carbon calculator measurements, nine
of the studio’s last 25 films were carbon neutraly Dae Date, Viipped, Green Lantern, Going The
Distance, Jonak Flex, Sweker Punch, Vatentine’s Day, Tneeption and The Town all purchased carbon
credits to offset their carbon emissions, Cast and crew on 18 out of the studio’s last 25 films
utilized reusable water bottles, leading to an estimated savings of approximately 320,000
disposable plastic water bottles. Additionally, four films (fonal e, Inception, Valentine’s Day
and Crazy Stupid Love) employed solar energy to power production base camps.

*  Warner Bros. Studios encourages employees to choose reusable water bottles in place of
disposable water bottles. In 2009, Warner Bros. Studio Facilities (WBSIY) successfully tested
reverse osmosis (RO) water filtration systems at select locations. RO systems are now being
incogporated into renovations and new construction projects. Ultimately, the goal is to install
water filtration systems in all plumbed locations that curtently use five gallon water bottle
stations. RO provides clean, filtered water on site and on demand, reduces the need for
remote sourcing and production of water bottles (five gallon and half liter) and reduces
traffic and transportation related emissions from ongoeing water bottle deliveries.

About the Solid Waste Task Force

The Safid Waste Task Force (SWITT), comprised of the major studios and television networks, was formed in the
early 1990y, following the passage of Assembly Bidl 939 in 1989, to addresy resource conservalion and reduce solid
waste being sent Lo Jandfills, The SWEF mmenber companies voluntarily implement waste diversion programs to reduce
the environmental tmpact of solid wasie, as well as assisi local government in meeting the mandates of AB 939,
Today, SWTT members meet regularly lo collaborate on creating additional pragressive environmental programs.



About the MPAA

The Motion Picture Association of America, Tne. (MPAA) serves as the voice and advocate of the American miotion
picture, honee video and fefevision industries from s offices in Los Angeles and Washington, 12,.C. Iis menbers
inelude: Walt Disney Studios Moiton Pictures; Paramonnt Pictures Corporation; Souy Pictures Fontertainment Ine.;
Twentieth Century Fox Vil Corporation; Universal City Studios 11Cy and Warner Bros. ntertaiumeni In.

About the AMPTP

Since 1982, The Alliance of Motion Picture e Television Producers (AMPTP) has been the primary irade association with
respeel fo labor ssiees in the melion picture and television industry. The AMPTP negotiates 80 industry-wide colleetive
bargaining agreements on bebalf of aver 350 motion picture and felevision producers (member contpanies inchude stucios,

broadeast retworks, ceriain calble networks and indspendent producers).
For more information, contact:

MPAA Los Angeles
Elizabeth Kaltman

(818) 9956600
Flizabeth_Kaltman@mpaa.org

MPAA Washington, D.C,
Howard Gantman

(202) 293-1966
Howard_Gantman@mpaa.org



