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Re: Comments on Proposed Mandatory Commercial Recycling Regulations 

Dear Ms. Wion: 

We are submitting these comments on behalf of the Contract Services 
Administrative 'frust Fund (Contract Services), a non-profit organization that administers 
a variety of programs for the benefit of the motion picture and television industry. 
Contract Services congratulates California on being one of the first states in the nation to 
enact a statewide program to reduce greenhouse gas emissions by diverting commercial 
solid waste li'<lITI landfills. Contract Services strongly supports commercial recycling but 
urges CalRecyclc to adopt a regulation that recognizes the difficulty of recycling at 
remote locations and which will allow for f1exibility to accommodate the entertainment 
industry's current successful recycling programs. 

Contract Services works closely with the Motion Picture Association of America, 
Inc. (MPAA)! and the Alliance of Motion Picture & Television Producers (AMPTP)2, 
which have worked with the entertainment industry for over 20 years to reduce waste and 
encourage recycling. The MPAA and AMPTP's Solid Waste 'fask Force (SWTF) is 
comprised of representatives of the major studios and television networks and was 

1 The Motion Picture Association of America, Inc. (MPAA) serves as the voice and advocate of 
the American motion picture, home video and television industrie-s n'OIll its offices in Los Angeles and 
Washington, D.C. Its members include: Walt Disney Studios Motion Pictures; Paramount Pictures 
Corporation; Sony Pictures Entertainment Inc.; Twentieth Century Fox Film Corporation; Universal City 
Studios LLC; and Warner Bros. Entertainment Inc. 

2 Sincc 1982, The Alliance of Motion Picture & Television Producers (AMPTP) has becn the 
primary trade association with respect to labor issues in the motion picture and television industry, 'rile 
AMPTP negotiates 80 industry~widecollective bargaining agreements on behalf of over 350 motion picture 
and television producers (member companies include studios, broadcast networks, certain cable networks 
and indcpendent producers). 
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formed in the early 1990s, following the passage of Assembly Bill 939, to address
 
resource conservation and reduce solid waste being sent to landfills. The SWTF member
 
companies voluntarily implement waste diversion programs to reduce the environmental
 
impact of solid waste, as well as assist local government in meeting the mandates of AB
 
939. SWTF members meet regularly to collaborate on creating additional progressive
 
environmental programs for the entertainment industry.
 

The industry's waste reduction and recycling program has been very successful.
 
In a Press Release dated August 20, 20 I I, the MPAA reported that
 

the major motion picture studios collectively prevented more than 40 
million pounds - or 66 percent - of their studio sets and other solid waste 
from entering landfills last year. That percentage ... is consistent with 
2009 levels, and remains the highest figure ever reported by the studios 
since they began voluntary waste reduction mandates 20 years ago. 

A copy of the full Press Release, which includes examples of recycling programs 
at the various studios, is attached to these comments. 

The proposed regulation would not appear to provide any compliance issues for 
studio operations, but Contract Services is concerned that any regulation that is adopted 
recognize the logistical problems that may be encountered in location shooting. Location 
shooting occurs at a location away from studio operations for a short period of time, often 
a single day. Location shooting can also occur at remote locations that pose additional 
logistical issues. Studios typically attempt to recycle waste generated during location 
shooting but at some locations it can be difficult to find a waste vendor that can perform 
the required source separation. We request that the definition of "business" be amended 
to exempt from the requirement to contract with a waste hauler with mixed waste 
processing for waste generation that occurs off-site or that is short-term in duration. 

Please call if you have any questions. 

V"Y'~ (bJCafi'
haron Rubalcava 

ALSTON & BIRD LLP 

SFR:dtc 
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® 
MOTlON PICTURE ASSOClATlON OF AMERICA. INC. 

FOR IMMEDIATE RELEASE 
April 20, 2011 

ENVIRONMENT PLAYS A STARRING ROLE IN STUDIO
 
INITIATIVES
 

Creative Initiatives Reduce Energy Usage and Prevent 40 Million Pounds of 
Waste fi:om Entering Landfills 

LOS ANCELES -In observance of Earth Day, the Motion Picture Association of America, Inc. 
(]\1PAA) today announced that the major 1110tion picture studios collectively prevented lTIorc than 
40 million pounds - or 66 percent - of their studio sets and other solid waste from entering landfills 
last year. That percentage, according to the Solid Waste Task Force, a joint program of the MPAA 
and the Alliance of Motion Picture and Television Producers (AMPTP), is consistent with 2009 
levels, and rCll1ains the highest: figure ever reported by the studios since they began voluntary waste 
reduction Inandatcs 20 years ago. 

"Through a sustained COlnn1itment to a variety of new and ongoing creative initiatives, the studios 
arc changing procedures across all aspects of their operations to reduce their environn1cntal 
footprint," said Senator Chris Dodd, Chairman and CEO of the MPAA. "From green building 
designs that pron10te energy efficiency; enlployee incentive progratus; waste reduction I11easures 
across the production process; and a sustained ccnnnutn1ent to pr01110ting consm11er awarc.ness, the 
studios are continuing to lead the way and defining best practices for business around the world." 

Over the past year, the studios have concentrated their efforts on draIuatically reducing single-use 
and five-gallon bottled water consl..lluption on the studio lots, sets, and offices. Every year, literally 
tons of un-recycled water bottles wind up clogging landfilJs and harming our ecosystem. Because 
plastic is non-biodegradable, bottles end up breaking up into smaller fragments which absorb toxins 
and contaminate soil and \vatcrways. The studios' efforts to reduce bottled water consun1ption has 
led to positive el1viromnental iIupacts by eliminating waste froID landfills, as well as reducing 
transportation related en1issions fro111 water bottle delivery services. 

The following are highlights of the studios' 2010 environmentally friendly initiatives: 

Disl1ey 

•	 Disney's new 2010 Corporate Citizenship Report (www.disnc)..com/citizenship2(ll 0) reflects 
company-wide progress toward goals to I11inin1ize the studio's cnvironn1cntal footprint, as 
well as to inspirc kids and families to take action for the planet, including a sit,>11aturc 



program, Disney's Friends for Change (FFC). On the FFC website, kids around the world 
can t11akc personal action pledges to help the cnVil'Onll1CnL Since the FFe's launch in 2009, 
over 3.5 111illiol1 kids have C0111t11ittcd to help save water, reduce waste, protect habitats and 
save energy in their COlUnlll11ities. 

•	 ()nc of Disney's goals is to cliulinate the usc of disposable water bottles cOll1pany--wide in all 
offices and production sets. Between 2009 and 2010 water bottle purchases at the Disney 
corporate offices and The Walt Disney Studios have declined 30%" 

•	 \\.-'alt Disney Studios Motion Picture Production introduced a new full-tin1c position in 2009, 
the Environn1cntal Steward, to each of the studios' live-action feature filrn crews. 'I'he 
Steward is charged with ituplemcnting recycling, reuse and best practices across the myriad 
of crafts on the set. On the set of john Cmiet oj'Mm:r, the Ecnvironmental Steward distributed 
reusable water bottles to support: the £11111'$ goal of being a "case-free" show and motivated 
the crew to be green by giving special prizes for the best e.nviro111nental efforts. In an effort 
to affect positive change beyond the life of the producdol1, the EnviroI11nental Steward 
convinced a local waste vendor to continue recycling progran1s after production had ended. 

•	 Disneynature's A{ti"atl Cat" opens Friday April 22, Earth Day 20l1. As of April 11, advance 
ticket sales for opening week totaled $1.7 million. Thanks to the "Sec A{ti"atl ({II", Save the 
Savanna" initiative, Disneynaturc's pledge to rnake a contribution in honor of everyone who 
sees the film opening week already translates to the protection of more than 9,500 acres of 
savanna within Kenya's Arnboseli \X!ildlife Corridor. "Set Afrita!! Call) Save the Savanna" 
continues Disncynaturc's conservation efforts, beginning with its first release, Earth (2009), 
which helped support the planting of three 111i1lion ITces in BraziJ\ 1\ tlanl'ic r;'orest. The 
program in support of Ocetll1.1' (2010) helped establish 40,000 acres of marine protected areas 
in the Bahalnas, which contain n1i1es of vital coral reef. 

Fox 
•	 In 1\1arch, Fox parent News Corporation announced the achieven1ent of a inajor 

sustainabil.ity Inilestone, becOlning the first carbon neutral globallnedia company. '1'0 meet 
this target, set in 2007, News Corporation pursued a three-pronged strategy: first) 
ilnplelnenting energy efficiency initiatives within cOlnpany operations; secondly, sourcing 
energy from renewable sources; and) finally) supporting carbon credit projects around the. 
world. In conjunction with the achievement) the cOlnpany set forth a new long-term 
sustainability vision to guide its future efforts: grow the business without growing its carbon 
footprint; power the con1pany's operations with clean electricity; nunilnize solid waste to 
landfill frOln production operations; and continue to engage audiences on sustainability 
issues through partnerships and content of the highest caliber. 

•	 Twentieth Century Fox was one of 24 companies selected by the U.S. Department of 
I':nergy (DOE) to be part of a leading-edge initiative that provides technical assistance to 
in1prove energy use in c01n1nercial buildings. The progran1 leverages publivprivate 
partnerships to link COl11111ercial building owners and operators with n1ultidisciplinary tealns 
fr0111 the DC)E's Nationall.,aboratories) as well as private sector building experts. Fox's 
pJ:ojects, which will achieve energy savings of at least 30%, involve the retrofit of two stages 
on the lot for cooling and a central cooling plant:. l'he retrofit is expected to be a prototype 



for the future retrofit of all the stages on the lot and will serve as a tYlodel for other 
cotnpames. 

•	 As part of FOX's "Green It. Mean It." campaign, the 2010 Teen Choice Awards 
incorporated a host of ceo-friendly elenlents) going well beyond standard best practices of 
sustainable sourcing and recycling. '1'he awards show went all-out in its efforts to reduce its 
in11xict on the enviromnent) including a red carpet 111ade frotD recycled soda bottles; a living 
wall of plants; clean energy innovations like solar panels powering electricity needed for the 
red carpet (the panels will be donated to local schools); and POWERleap floor pads under 
the carpet that generated electricity when stepped on. In addition, c.nergy-saving LED and 
fluorescent lighting lit the press tent area and stage) and power can1e ftotn biodiesel fuel. In 
conjunction with the Global Inheritance 'rour Rider Program, attendees who took public 
transportation to the show received a prize with proof of a bus or train ticket. 

•	 The Ilome Tree Initiative, a partnership hetween the Earth Day Network and AlJe/lat, 

exceeded its one-million-tree goal for The Avatar I10me Tree Initiative with the planting of 
1,006,639 trees in 15 countries on six continents in 2010. The project was accomplished 
through the tireless wmk of 17 partner organizations and the direct participation of over 
31,000 individuals in the massive planting effort. 

NBC Universal 
•	 Universal Picture's recent box office hit Flop impletnented sustainable production practices 

while making the live action and anirnated family feature. The entire cast and crew worked 
together to C0111post and recycle on location) preventing 34 tons of 111aterial (85% of location 
set waste) from ending up in a landfill. The production provided reusable stainless steel 
water bottles) preventing the use and waste of over 13,500 plastic bottles, and the sound 
department used rechargeable batteries, reducing battery usage by SOO batteries. Flop is the 
second film from tbe Universal Pictures/Illumination Entertainment partnership that has 
had a sHang environtnental ilnpact. L,ast sutnnler's aninlated De.ljJimbie Me, inlplenlented a 
cutting-edge. cooling technology which reduced the film's energy usc by 47(y(j. 

•	 NBCUniversal has continued its corporate cOlnmiunent to drive sustainability into every 
part of its business, helping to significantly reduce the environmental impact of its physical 
operations. Last year the company launched the EcoOvation Awards which recognize 
employees who have supported the cOl11pany's comnlitn1ent to the environtnent by 
pro1110ting, incorporating or innovating green practices within their cleparttnent and around 
the c01npany. The EcoOvation J\wards showcase the tnany ways in which sustainability 
efficiency and innovation techniques can lnakc a substantive difference in every part of the 
business. More than 100 etnployees in five countries, across 20 business units have been 
recognized thus far. 

•	 Universal1\1edia Studios and Universal Cable Production unit -which continue to integrate 
sustainable practices across all of their shows - recently launched an internal "TV Green 
Conlpetitionl> to pro1110te sustainable production best practices. Crews frOlTI 
NBCUniversal's network) cable) and syndication productions c0111peted to drive advances in 
green operations across their productions. '1'h<:: winning production) JJ7ar{'!JOIIJf 13 (Syfy)) 
ilnplenlented a 'Bike to \X!ork' contest which elilninatcd 217 round trips via car by crew 



n1embe1:s; cOl'nposting and recycling on stage, on location and in the office, and the donation 
of leftover food. Additionally, by transitioning to reusable water boules and utilizin.g water 
filtration systerTIs on set, Green Screen Toronto estin1ated that W'arebollJe 13 was able to 
avoid the usc of 80,000 water bottles. The TV Green Competitions will be held throughoul' 
the year, continuing sustainability awareness and recognition throughout NBCUniversal's 
television properties. 

Paral110unt 

•	 \\/ith cOlTlpletion of ParalTIOunt Pictures' Post Production Building scheduled for sumrner 
2011, this new state of the arl' facility will boast over 85,000 square feet of post production 
sound and picture editing facilities including 111ix and broadcast stages, anin1ation and 3D 
ADR (Automated Dialogue Replacement) stages and will be one of the tlrst post production 
facilities in I'he Unil'ed Stal'es with a LEED certitled interior. LF<;roJ) Certifical'ion pending. 

•	 Paran10unt's bottle-less water filtration systelTIS, which were installed in 2009 across the 
property, have drarnatically reduced single-usc and five-gallon bottled water consulnption on 
the studio lot. The water dispensers are situated in offices, conference rOO1TIS and The 
Dining Room and have resulted in an 80% reduction in bottled water orders. 

•	 In 2010, Pammount Pictures elected to change its annual holiday lighting on its Hollywood 
lot fr01TI incandescent to LEI) bulbs. This resulted in reduced electrical consmnptio11 fro111 
43,000kwh to under 7,000kwh for the holiday period. 

•	 Paratnount Pictures has c01npleted installation of over 100 waterless urinals to replace water~ 

based urinals. 'T'his shift \vill result in 4,000,000 gallons in annual \vatcr savings. 

SOllY Pictures 

•	 Sony Pictures has achieved a solid waste diversion rate of over 900/0 on its Culver City lot 
and adjacent buildings as part of it::; comlnitn1ent to achieve "zero waste." Recently, the 
studio c01npleted a closed loop systeln with conlpost created frOln the loes organic waste 
composting program delivered back for landscaping and an additional three tons offered to 
employees for home use. 

•	 Throughout the pantries on the Sony Pictures studio lot, water coolers were installed in 
place of the tl:aditional tlve-gallon water dispensers resulting in a savings of about $80,000 
and elin1inating approxitnately 32,()()() bottles each year. Sony Pictures is also saving \vater by 
using lower flow faucets and toilets, waterless urinals, and drought resistant plants. In 2010, a 
total of 63,149,900 gallons of water were saved by the Sony Pictures studio lot and nearby 
offices. 

•	 Sony Pictures Entcrtainn1ent offers en1ployecs hybrid vehicle and hon1c solar purchase 
incentive progranls. 'I'hese programs offer eligible en1ployees a cash rebate on the purchase. 
of a qualifying hybrid vehicle, and sin1ilar progran1s for installing solar panels on their 
residence. In addition, tobust rideshare, vanpooling and flexible work arrangelnent progran1s 
give c.lnployec$ plenty of options f~)1' clean, greCJ1 cOlTItnuting. \X!hether they are carpoolers, 
bicyclists, walkers, alternative fuel vehicle drivers, or bus riders, the c01npany supports their 



actions by giving then1 access to studio coupons, transit pass discounts, preferred parking, 
guaranteed elnergency rides h01ne, secure bike racks, showers, and nl0re, 

•	 In addition to "lnatching gift'1 dollars for enviromnental donations nude by elnployees, this 
year, S011Y Pictures launched the Greener \X!orld Grant Progratn, Tealns of four or Inore 
en1ployees can partner with an enviromnental organization in their cOll1ffiunity to conlplete a 
project or learning opportunity of their choice, and then n0111inate that charity for a grant of 
$7,500 from Sony Pictures, 

Wamer Bros. Entertai111Vetlt 
•	 All Warner Bros, Television Croup (WBTVG)·produced shows participate in waste 

reduction through reuse and recycling and incorporate renewable resources such as biodiesel 
and compostable Crafts Service products, Additionally, 'Tbe Big BaJ(g TbeOlJ and nil! Menlali,rl 
arc participating i11 a pilot progratn ilnplcn1(~nting energy conservation Ineasures that include 
optilnizing equiplnc.nt settings to reduce energy consmnption on hiatus, holidays and during 
both working and non-working hours. 'I'hroughout the season, The iVlmtalirt has also set up 
a hybrid base camp, which includes solar-powered and biodiesel--·fueled generators, while on 
locations, 'FIx MmtaliJ! is the first d0111cstically-produced television show to run a base canlp 
011 solar energy, 

•	 All \X!arner Bros. Pictures productions use a carbon calculator to lTIeaSure the footprint of 
each production. On-set sustainability coordinators are elnployed to help inlp1clnent and 
lTICaSUre sustainable production initiatives, Based on carbon calculator 111eaSUrelTIents, nine 
of the studio's last 25 films were carbon neutral; Dlle Dale, Flipped, Gmll LalliI'm, GOil(g The 
DiJ!mu'(!J JOJ7ah H(!)(, S!f(.'kel' PII1Ir:!J1 T/{//(!l1ti1Je~r Dr!)l) [!lapfirm and 'The 7oJJJI! all purchased carbon 
credits to offset their carbon enussions. Cast and crew on 18 out of the studio's last 25 filnls 
utilized reusable water bottles, leading to an estimated savings of approximately 320,000 
disposable plastic water bottles, Additionally, four films (Jollah Flex, llIreplioll, !/"kllline'J Day 
and G'I'O' .l'171,id L(Jl)() employed solar energy to power production base camps, 

•	 \X1arner Bros, Studios encourages enlployees to choose reusable water bottles in place of 
disposable water bottles, In 2009, Warner Bros, Studio Facilities (WBSF) successfully tested 
reverse oSlnosis (RO) water filtration systelns at select locations, RC) SystclTIS are now being 
incorporated into renovations and new construction projects. Ultin1ately, the goal is to install 
water filtration systelns in all plmnbed locations that curtently use five gallon water bottle 
stations, RO provides dean, filtered water on site and on dcnland, reduces the need for 
ren10te sourcing and production of water bottles (five gallon and half liter) and reduces 
traffic and transportation related e111issions frem1 ongoing water bottle deliveries, 

About tbe SoJid W:,ste Task Force 
The .l'olid 1I7mle Ta,rk Fom (S'Jf7TFj, compri,red o/Ibe 111ajor JllldioJ' (md telet'iJioll lIel}porkJ, }wJ,rjimmd ill Ibe 
em!)' 1990.1') foIIOJ}/iJ(g tbe jX1J.rage qj'.L-4JJem/;!y Bill 939 ill 1989) fo flr/dty'.I:!" JYJO!lft(! roJJJet'/NJ!ioll and redlf((! Jolid 
waJ/e beillg .I'm! to IClJ1r!jil/'r. Tbe SI1YI}·'· member tompcwieJ wllll1tari!y implement ]lJflJ/e r/i!JeJ:rioJl prOpYlltlJ to redllce 
tbe elJ1Jirollll1ental illlPCld qfJolid lVaJ!e) flJ mell aJ aH/:r! !oCC/I,golJfl71l1lel1! in meetiJ{g tbe malldakr ql-/l13 939, 
'Todc!)l) JUT]J" IlletlJberJ lIleet l'e.oglllarD' to colla/;oJiJk Olll'reatj,~g additionalj)f~gl'eJJilJe elJ1Jirrl1lllJet7taljJt(~gr(lJllJ. 



About tbe MPAA 
'I'he Motion Pidlfre AJJoda!ioll qj>lll1ericfl, Int:. (MP,4A) J(!t'lJe,r aJ the 1)oi((/ oud adl/0t/lte qltbe ./lille/im!! lIlotioll 

pidmY}, home lJideo find te!(wiJiol1 illdustries.ftYJIlJ itJ qflices ill LOJ ..4llgdeJ and lWcuhin/!/oll, D.C: ftJ IJIdlll!J(!f:r 

include: [,Walt DiJ1J~)I StlldioJ iviotiol1 PidlllY/J/ PartIJJIOlfll! PidufU Corporation; SOI!)r Pictllres I:illtel1aimmml Illc./ 
Ill/en/iet/) Cen/II?)' Ti'o:x:F'iltl/ Corporation; Unit/(!Hal CifY StudioJ L.I..C· rllld IVarJlPr 13mJ. Fintertail1tJlel1t flU: 

About tbe AMPTP 
Ji,h'(! 1982, The Alliance (!l1l1o/ion PidlllY: eY'fe/ell/rio" PIVc!/f('('!:r (AMP'JP) has been the pr;JJ1(/~Y trade ClJJot!aliol? IJJilh 

It'Jjxd 10 labor iJSJlIJJ in the motioJ! pidlfre {md felel/irion i"dIlJt~_y. TIle .AMPTP fu{gotiates 80 illdtlJ/~J!-JJJide mllfldilJ(! 

bm;gailling {(glve/JJeJ1tJ Oil /JeIJa!lqlo1Jer 350 motion pit/tltv and /e1(J1Jirioll pmdf({Y.'l:I" (tJl('JJI/Jer tolllprwieJ inc/llde .fllldioJ, 

bmarltelJl m/JlJ01'kJ) certain cable ndlJJOrkJ and independent ProdtttY.'t4 

### 

For IDore inforiDation, contact: 

MPAA Los Angeles 
Elizabeth Kaltman 
(818) 995-6600 
Elizabeth_Kaltman@mpaa.org 

MPAA Washington, D.C. 
f-Ioward Gantman 
(202) 2931966 
Iloward_Ganunan@mpaa.org 


