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2008 - 86% participation
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— recent months

Citizens rated #1 or #2 every year in
customer satisfaction survey
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> earch of census data
> ntification of communities to target
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'outreach

= Development of outreach tools

= - Pre-outreach bench-marking
— (partlc:lpatlon study)

Implement outreach
Post-outreach measurement
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D ads on Asian and atino

=Frads. In Asian and Latino
e\ WWspapers

~*Door-to-door canvassing from
language appropriate representative

Language appropriate door hanger
distribution

Community group presentations
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e Hispanic 27%0
——— White 30%06
-~ Linda Vista 175 Asian 41%
Black 896

Hispanic 27%
White 30%
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PIpIsoNYoor and Door Hander Outreach:

5.8% participation to 69.7% + 32.9%

J -ase from 51.6% participation to 59.8906 + 8.29%

COPFLEJE ﬂItV Outreach Fair and Presentations:
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Linda Vista: decrease from 74.2% participation to 70.8% - 3.4%o



e
Reciclables no son basura! b
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, Reduzca su basura reciclando
Y en su recipiente azul de reciclaje!

= e e, » Revistas, Periodicos,

EL@ directorios telefonicos B3y
~ RN « Cajas de comestibles secos,
Recoleccion de material de empaque,
recipientes de

. bolsas de papel, carton
reciclaje es

cada 2 semanas,
en el mismo dia
de recolecciaon

de basura
Llama ol

(858)
694-7000

para informarse ) o
de su semana « Latas de acero, estano, aluminios,
moldes, papel de aluminio

de recoleccién
. S » Botellas y frascos de vidrio,

botellas de plastico de numeros 13 y FLAY
« Latas de aerosol vacias

« Papel blanco, papel
de color, cartas,
correspondencia

publicitaria ((
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=Gtgrams to lewer the barriers and
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Per 5 ) 1 Satisfaction Q Easy.
BELer environment & | Fast
ave: natural resources S | Simple
=3 s
e Extra work o | Guilt
~ : ) . .
Extra time 8 Not socially responsible
Barriers | Inconvenient o> | Decrease landfill
; 8
Complicated &)

No motivation (lazy)
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DETN 5}‘ ecific, measurable geals,...

eJ/s ‘current situation

ll »»I CUStomer research:
J...;:f =i identify barriers and benefits

"Def ﬁe marketing strategy:
-‘—ZE"_%:* intent, target, theme, message points

= Develop Integrated marketing &
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=

— communications plans

Design and execute individual programs
Measure results



rategic Inte

Pecrease the effort: _ B——
(ECY

=VaKe It easier or people tc
_'_-l-_r.'l-l'

Iel Lreeh the knowledge:

= Q e people the info they need to recycle
= Tter

i G‘-r ase the motivation:

r~

J

2

A
——

p—

P ——

e

S g W

ol

= == Give incentives that reward good recycling
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- 4. - Increase public awareness:

= Ralse the need for recycling in people’s
minds
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Ephasize local harmithat will occur
IFPEOPle don’t recycle
® e Lﬁ S-minded message
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* Shown throughout City to cross
demographics
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MWerneed everyone im San Diego to recycle, or
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INVE cJ ' recycle our landfill will be closed in 9
YEANS We could be fined $10,0007/day.
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=>4 *’Dlego IS launching a campaign to make

—;t—':'i—, cycling easier, give you the info you need, and
—— Ta1se everyone’s awareness.

* We need YOU to recycle all your:
paper, cardboard, bottles, and cans.
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' '_ yostecard mailing

/Apnl2004
blllboards
= 45 bus ads

— ﬂ'ecember 2004
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i "~ Direct mailer — the Curbsider
® Red Eye Student Film Competition
° Channel 24 — City Cable Channel
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LA JOLLA SHORES: 2012
JUST ANOTHER DAY AT THE BEACH
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THE CITy OF SAn DiEGD

In this Issue:

Qr Elsc What? S5an Diego is a beautiful place, and people
Aeocl: heere ro live, work, and |?'|-'|-‘:.-'. attracted

Year 2012 by aur wenderful weather and abundane
narural resources, But everyone living,

Ask Bonka wartking, and playing here creates mounds

Blue Bin of rrash.., over seven pounds per person
per day, With a populaton of more than

Important

Recycling Laws

Curbside Recycler
Testimonial

Re Made
Easy & venient

Td

How We Sont
It All Out

www FiesyclnflcElen com

And morel

urbsider.* B

Your questions
Are arsveered ,
look inside. .

the Mliramar Lancfill will likely e filled to
capacity and dose in 20102, and the City
woulld havve o find altermatives for wasoe

or leng-hauling waste to remote landflls)
These alternatives will lilely raise the cost
of landfill disposal for San Diego taxpayers.

By net recyeling all our cardbeard, paper.
besteles and cans, San Diego taxpayers pay
lear lancdfilling cormmodities that showlel bes
Lringing the Clby revenue. In addition, we
Lring even closer the day when disposal

advee wone

T iy o 0 sfed
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Al San 'I.:li:-._'\.'gn'-q current rate of land il disjaosal,

disposal leg.. local privately owned LandFll=

alternatives will come at an eyven hi:_g;l'nrr jarce.

R

1.2 milllon, that adds up fasr... to over 10
millicen pounds a day, or about 1.9 million
tans annually. Linless we all wark If:-_l:'l;ﬂhrr

lo reduce and recycle our 5.1r|\1_gr e coglo]
trash the unique beauty of San Diego and risk
squanderng our tax dollars to pay fines for
failure to meest Califemia’s 50 percent waste
diversion mandare.

San Diegans throw out enough
recyclables to:
= fill upa Petes Parle, from infield o cutlield...

Irewmy duigonit to skyboxes. five times over
each year,

So how will these wasteful ways
impact our great city?

shorter the life of the landfill by seven
months evend vear we contitue disposing
of waste at these rates

rizle our City being fined $ 10,000 per day
ey the Srabe

© waste rescurces needed to sustain future
Fenerarlons,




JJJrru tien of book
GOVErS, Dumper stickers, RN

= releases/community
: .‘ —events

Web site:
recycleorelse.com
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